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New Line Extension

W ET AREA
MATT W HITE



DULUXGROUP CONSUMER TRENDS FORECAST NATURAL TEXTURES & 
LUXURIOUS FINISHINGS ARE GAINING POPULARITY IN DIY

MICRO TREND: BATHROOMS 
ARE GETTING MORE & MORE 

LUXURIOUS
As uncertainties abound, consumers want to 

in d u lg e  t h e ir fa n t a sie s a n d  live  fo r t h e  m om e n t , 
w it h  p e rson a lize d  a n d  h ig h -e n d  p rod u c t s 

d e sig n e d  fo r p le a su re . Th is m e a n s lu xe  b a t h room  
fin ish in g s like  p re m iu m  m a t t  t ile s, o rn a t e  

t a p w a re  a n d  la vish  b a t h s a re  g a in in g  p op u la rit y.

MICRO TREND: EVERYDAY 
LUXURY IS NO LONGER FOR THE 

W EALTHY
Hig h -e n d  d e sig n  is b e in g  d e m ocra t ise d . Be in g  d rive n  b y 

soc ia l m e d ia  a n d  m a t e ria l h a cks, t h e  e ve ryd a y h om e  
d e co ra t o r ca n  g e t  t h e  lu xu ry look in  t h e ir b a t h room  o r 

kit ch e n  t h a t  t h e y’ve  a lw a ys w a n t e d , w it h  m ore  a n d  
m ore  con su m e rs t a kin g  m a t t e rs in t o  t h e ir ow n  h a n d s 

t o  c re a t e  a  sp a ce  t h e y love . 

MICRO TREND: FEEL ONE W ITH 
NATURE THROUGH NATURAL 

APPROPRIATION
Th e  h e a lin g  p ow e r o f n a t u re  con t in u e s d ic t a t in g  

in t e rio r a n d  e xt e rio r d e sig n  t re n d s. Biop h ilic  
se n sib ilit ie s a re  e xt e n d in g  t o  co lou r a n d  t e xt u re  
se le c t ion , e sp e c ia lly in  com m on  w e t  a re a s like  

kit ch e n s & b a t h room s w h ich  ca n  b e  a n  a re a  o f focu s 
fo r re la xa t ion  a n d  t ra n q u ilit y.

MACRO TREND: PEOPLE POWERMACRO TREND: REWILDINGMACRO TREND: RESPITE REVOLUTION

SOURCE: Du lu xGro u p  Co n su m e r & Co n st ru c t io n  Tre n d s 20 22



MATT FINISHES ARE 
TRENDING ACROSS 

DIFFERENT SUBSTRATES



another line??

A Ma t t  W h it e  a d d it io n  t o  
Se lle ys  W e t  Are a  ra n g e  
d e live rs  o n  co n su m e r 
n e e d s  fo r o n -t re n d  fin ish e s

• First  t o  Re t a il Ha rd w a re  Ma t t  Wh it e  Fin ish

• Op p o rt u n it y fo r ca t e g o ry p re m iu m isa t io n  & co n su m e r t ra d e  u p

• Tru st e d  Se lle ys b ra n d  t h a t  d e live rs su p e rio r re su lt s

• W a t e rp ro o f s e a l

• W ill n o t  s h rin k , c ra ck  o r  
p e e l a w a y

• Mo u ld -Re s is t a n t

• Lo w  VOC

Th e  Qu a lit y o f Se lle ys  W e t  Are a ,
in  a  p re m iu m  Ma t t  fin ish

• Ne xt  Ge n e ra t io n  o f DIYe rs

• Am b it io u s  Am a t e u rs

Ta rg e t in g  Ke y DIY Co n su m e r 
Se g m e n t s  fo r Gro w t h

NB: Art w o rk WIP



New Line Extension

W ET AREA
MID-GREY & 
CHARCOAL



CONSUMERS ARE LOOKING FOR PERFECT COLOUR-MATCHING 
SEALANTS TO FINISH OFF THEIR HOME'S MOST-EXPENSIVE AREAS

GREYS ON-TREND ACROSS 
MULTIPLE CATEGORIES

The top 20 best -se llin g  Du lu x p a in t  co lou rs a re  
g re ys & n e u t ra ls. Con su m e rs a re  con t in u a lly 

m ovin g  t ow a rd s m ore  n a t u ra l, m u t e d  t on e s. Aft e r 
Wh it e  & Cle a r, Lig h t  Gre y & Da rk Gre y a re  t h e  

h ig h e st  vo lu m e  We t  Are a  co lou rs in  t h e  ra n g e .

ONGOING CONSUMER NEED FOR 
PERFECT MATCH

Con su m e rs sp e n d  m ore  re n ova t in g  w e t  a re a s 
t h a n  o t h e r a re a s o f t h e  h om e # , a n d  t h e re  is a  re a l 

n e e d  t o  fin ish  t h e  job  rig h t . We 're  se e in g  m ore  
re q u e st s fo r a d vice  on  silicon e  co lou r-m a t ch in g  

on lin e .

DIYERS NEED RELIABLE & 
TRUSTW ORTHY BRANDS LIKE 

SELLEYS TO DELIVER
In  a n  e ve r-ch a n g in g  e n viron m e n t , t ru st  & p rod u c t  

re lia b ilit y h a ve  n e ve r b e e n  m ore  im p ort a n t . 
DIYe rs a re  m ore  like ly t o  con sid e r Se lle ys ove r a  
com p e t it o r, w h e n  ch oosin g  a  se a la n t  fo r t h e ir 

n e xt  p ro je c t ^. P rovid in g  m ore  ch o ice  t o  
con su m e rs fo r a  p e rfe c t  m a t ch  p rovid e s a n  

op p o rt u n it y fo r ca t e g o ry g row t h .

MACRO TREND: RESPITE REVOLUTION MACRO TREND: PEOPLE POWERMACRO TREND: SURVIVALISM

SOURCE: *La st  52W sa le s o u t  re su lt s. ^Se lle ys Bra n d  He a lt h  St u d y 20 22. # Ho u zz & Ho m e  Au st ra lia  20 21 



another line??

• W a t e rp ro o f s e a l

• W ill n o t  s h rin k , c ra ck  o r  
p e e l a w a y

• Mo u ld -Re s is t a n t

• Lo w  VOC

Ad d it io n s  t o  Se lle ys  W e t  
Are a  ra n g e  d e live r o n  
co n su m e r n e e d  fo r 
co lo u r m a t ch in g  s ilico n e

Th e  Qu a lit y o f Se lle ys  W e t  Are a ,
in  m o re o n -t re n d  co lo u rs

• Ne xt  Ge n e ra t io n  o f DIYe rs

• Am b it io u s  Am a t e u rs

Ta rg e t in g  Ke y DIY Co n su m e r 
Se g m e n t s  fo r Gro w t h

• Tru st e d  Se lle ys b ra n d  t h a t  d e live rs su p e rio r re su lt s 

• Op p o rt u n it y fo r ca t e g o ry p re m iu m isa t io n  & co n su m e r t ra d e  u p



Mid -Gre y, Ch a rco a l
& Ma t t  Wh it e

W ET AREA
NPDs



Th e  Ra n g e

NB: Artwork WIP

CLEAR W HITE MATT
W HITE

OFF
W HITE

LIGHT
GREY

MID
GREY

DARK
GREY CHARCOAL IVORY BLACK

NEW NEW NEW

MOCHA

PROPOSED
DELETION
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